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Navigate a Report

Quickly jump to any section of the report with our intuitive navigation.
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= Within a report, hover your mouse
over the navigation bar = on the
left side of the report page to see
the table of contents.

- Click on 4 within the table of
contents to expand the main
sections and see the subsections.

- Jump straight into any section of
interest from there by clicking on ol
the respective section title.
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Keyword Search
Quickly find keywords in your report by using simple keyboard shortcuts.
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Open the report where you intend £
to conduct a keyword search.

Use the following keyboard
shortcuts to initiate the search:

Windows: Press CTRL + F
MacOS: Press 38 + F
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Download Sections of the Report

Download the Infographic Overview or Executive Summary of the Report.*

' &
Navigate to the taskbar on the Download

right-hand side of the report and
select the ‘Download’ arrow to
display the download options.

Use ‘My Presentations’ on the
taskbar to build a presentation
and download sections of the
report.

*If you access Mintel through a proxy
solution, you will need to create a
profile to access the downloading and
customization options.
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Customize Presentations

Create, organize and download customized PowerPoint presentations.

- Within a report, hover over any
section of choice, click ‘Add to
Presentation’ button on the top right
side to save the content into your
presentation.

Add to presentation 0

- Name your ‘New Presentation’ or add Add this content to a PowerPoint presentation to
it to an existing presentation. work on later

- Add as many sections from across
different reports to the same or
different presentations.

- To find the sections you have saved,
click on the ‘My Presentations’ option
from the taskbar. From here you can
view the slides, reorder, delete, and
finally download a fully editable

PowerPoint presentation.
MINTEL



Interactive Databooks

Easily find specific data or access the full Interactive Databook from your report.

. . . MINTEL HOME INSIGHTS ANALYTICS
- W‘lth'ln a report’ cl'lck on the chart Leap Expert Analysis Praducts Direct Marketing Channel Marketing Censumer Data  Purchase Intelligence  Market Siz

symbol ul at the bottom of the

Attitudes towards Lt y B
table ot contents on the left-hand pai

side of the report page to access o EXECUTIVE SUMMARY -
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9L . . q Mintel predicts
- Additionally, click on highlighted i Ity — Germa ny — 27023
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Interactive Databooks

Download the full databook or data tables as a spreadsheet.

Interactive Databooks

- Within the Interactive Databook, femmm———E—em———— o
navigate to the taskbar on the : -
right-hand side and select the e - - ——
Topline Questions ownloal
‘Download’ button. ) '
Type(s) of BPC brands used
Asked of internet users aged 16+

- Click on ‘Full Databook XLSX’ to
download the spreadsheet.

@ Ounistelmassmaneitiangs @ Premm/Lunsmarken @ OMértype ofbeang @

- Select ‘Download Table’ on the
Interactive Databook to download
a specific data graph/table.
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Interactive Databooks

Explore Demographics to easily customize the data.

Interactive Databooks

- Within the Interactive Databook, 2 Attt s Loy Baaty ~Gomary - 083 [~
navigate to a question and select
‘Explore Demographics’ to : o | e
customize the responses by .
demographic. Tyt of 8PC brandsused

- Then, select the ‘Demographics’
drop down to choose your
audience.

- Use the tool bar at the top of the
Interactive Databook to change
the view between a Graph/Table,
display the Counts/Percentages,
turn on the Margin of Error and/or
Significance Testing.
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Interactive Charts

Easily focus on the data that matters to you within a chart.

Young consumers show greater acceptance for advertising on Instagram than on YouTube

- Within a report, hover over the e T Y T e e e b o e e e e e
chart that you -Intend to Work Germany: advertising being perceived as most annaying, NET - any rank, by platiorm and age group, 2023 =
- @ 162 ® 253 ® 2544 @ 4554 55-64 ® 65
with. .

- Click on the titles/variables
mentioned in the chart legend.

- By clicking on these, you can

manage the data that is displayed . = i -
on the chart. You can hide or -
unhide specific data series as .

needed. . I

- Additionally, hover over the title
of the chart or table to view the S e e
questions asked for the specific
consumer research data.
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heve used @ social media platform in the last three months.
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Mark Favorite Reports

Keep track of your preferred reports and by marking them as favorites with a simple click.

Click the star icon* on the top
right of the report title. Then,
add it to an existing favorites
folder or create a new folder.

Within the report, click the star
icon * on the top right of the
report heading. Then, add it to an
existing favorites folder or create
a new folder.

To see all your favorites in one
place, navigate to the taskbar on
the right-hand side of the report
and select Favorites.

E-Commerce, Technology 2

Social Media: Engaging with
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Jump to section:

EXECUTIVE SUMMARY
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Find Related Content

At the end of each report, related contents are automatically populated, allowing you to read contents with the topics
that you are interested in quickly.

YOU MIGHT ALSO BE INTERESTED IN...

Advertising Life Insurance to Millennials Beauty Influencers and Educators — Germany'— Smarfphones — Germany — 2023

023

Read more

Read more Read more

7 AUGUST 2023 31JULY 2023 14 AUGUST 2023

MINTEL



Find Upcoming Reports

Easily find the list of upcoming reports in your subscription.

On the Mintel homepage, click on
the ‘Content types’ drop down and
select ‘Upcoming Reports.’

You can view all the upcoming
reports and change the
month/year to view future titles.

To view the annual schedule, click
on micon on top right of the
Mintel homepage and select ‘My
subscriptions.’

My subscriptions

On the Mintel Reports card, select
‘View Subscription.’ If you have
access to multiple countries,
choose a location on the left. Then
select any category to view and View Sebsriptionss
download the full schedule.
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MINTEL

Mintel is the expert in what consumers
want and why. As the world’s leading
market intelligence agency, our analysis
of consumers, markets, product
innovation and competitive landscapes
provides a unique perspective on global
and local economies. Since 1972, our
predictive analytics and expert
recommendations have enabled our
clients to make better business decisions
faster. Our purpose is to help businesses
and people grow.

é‘:MR.S"Evidence If you have any questions please
Ko :V't""tte:? | email us at:
Affiiate helpdesk@mintel.com

Experts in what consumers want and why




